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+ Up to 8 weeks color protection*  
+ With WellaPlex bonding agent. For stronger hair**
 
Color and care solutions both reducing the formation 
of free radicals for irresistible hair quality***

*when using Structure+ Mask **when using Structure+ Mask vs. no treatment ***valid for Microlight, Pure Balance technologies & ColorMotion+

wella.com/colormotion

https://www.wella.com/professional/en-EN/collections/care-information/colormotion
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Klaus Peter Ochs, President Mondial

A  V I S I O N  O F  G L O B A L  B E A U T Y .

       ur Intercoiffure Mondial community 

represents this positive forcefield of creativ-

ity, optimism, expertise and emotionality. 

We set trends and showcase the ultimate 

new looks. Always fashion-forward. With 

an innovative spirit. Intercoiffure Mondial 

is also behind the Trendblast competition:  

video fashion messages in 60 seconds 

and digital highlights for stylists and  

fashionistas. The competition will be 

entering its second round on 10th May, 

when the Trendblast finalists will be 

appearing live on stage in Paris 

and the world’s best video 

will be awarded by international 

hairstylists. Another fantastic 

event is Mondial Spotlight: 

 the last edition in Paris was all 

about friendship and a shared pas-

sion for honouring the past and 

strengthening the future of our 

industry. Stay tuned for the next instalment 

this spring. And we’re also sneaking a peak 

at the most renowned and visionary indus-

try get-together, where the world’s hair-

dressing elite will be flocking in their droves 

from 30th May until 1st June 2021. For this  

23rd World Congress of Intercoiffure  

Mondial we are inviting you to the  

most creative metropolis: Berlin. This 

time the motto is: “The bear is back!” 

For Intercoiffure Mondial, the future is  

always NOW!

 

o
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What styles are taking  

2020 by storm? Rainbow   

colours, neo-60s styles, 

edgy cuts, punk avantgarde and  

Hollywood glamour. Trendsetting 

hair fashion from all continents – 

from as far afield as Brazil, Chile, 

Austria, Denmark and Japan. Artistic 

teams from the ICD sections and pas-

sionate Intercoiffure members have cap-

tured their beauty visions on camera – 

check them out in this issue of  

Intercoiffure Magazine. On more than 

100 pages, we are whisking you off on a 

global hair fashion journey with inspira-

tional trend forecasts that can be under-

stood as a universal language decoding 

the future of fashion. Intercoiffure 

members from over 50 countries in over 

12,000 salons all over the globe em-

body our shared values and support, 

encourage and inspire each other. Plus: 

we are reporting on the second edition 

of our upcoming Trendblast competi-

tion in Paris and also giving you a pre-

view of the world’s top get-together for 

the industry – Intercoiffure Mondial’s  

23rd World Congress 2021 in Berlin. 
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B I O L A G E  P R O F E S S I O N A L  B Y  N A T U R E ,  H O N E S T  B Y  C H O I C E .#

Fo r e v e ryon e , 
e v e rywhe r e and 

e v e ry t ime .  D i s c o v e r 
ou r 1 s t a l l - i n - on e 
l e a v e - i n t r e a tmen t . 
Conc en t r a t ed w i t h 

coconu t o i l .  To g e t 
h ea l t hy l o o k i n g s ty l e 
and l i f e - p r o o f ha i r .

N EW  

A L L - I N - O N E  C O C O N U T I N F U S I O N
MULT I -TASK I N G  SPRAY

https://www.matrix.com/biolage
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ICD SPAIN

DUALITY

ONCE UPON A 

T IME… L IGHT AND 

DARK, S T I L L N E S S 

A N D  MOVEMENT – 

A  VAR IETY  OF 

LENGTHS, TEXTURES 

AND F IN ISHES ARE 

APPARENTLY NOT 

TWO SEPARATE 

ENT IT IES, BUT ONE 

WORK OF ART.
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https://www.intercoiffure-mondial.org/fashion/collections/sections-and-regions-collections/duality-intercoiffure-spain
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DENMARK

ZENZ ORGANIC  /  DENMARK 

RAINBOW COLORS

A KALEIDOSCOPE 
OF SHADES FROM 
PISTACHIO GREEN 

TO BABY BLUE 
AND ORANGE 

SORBET: VIBRANT, 
POWERFUL AND 

DEFINITELY BOLD! 

BACK TO CONTENT
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ICD FRANCE

I C D  C H I L E

S T Y L I S H ,  I C O N -

I C ,  I N D E P E N D E N T . 

E D G Y  C U T S  A N D 

B O L D  F I N I S H E S 

 R E F L E C T  T H E 

T R E N D  E V O L U T I O N . 

N E O - 6 0 S  À  L A 

F R A N Ç A I S E .  I T ’ S 

A L L  A B O U T 

G R O W I N G  U P ” 

,  F I N D I N G  Y O U R 

L O O K  A N D 

B R E A K I N G 

T A B O O S . 

AFFRANCHI(E)S
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https://www.intercoiffure-mondial.org/fashion/collections/sections-and-regions-collections/printemps-ete-2020-intercoiffure-france
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@areyoukitty

#GLOSSITUP

#GLOSSITUP

#SHADESEQ

#SHADESEQ

#GLOSSITUP

#GLOSSITUP

#SHADESEQ

#GLOSSITUP

#GLOSSITUP

The wait is over   —Shades EQ Gloss shades are now available at a level 10! The  
new Level 10 toners have calibrated deposit to give you on-level, true-to-tone  

results at level 10. Powered by our two star shade families, Natural (N) and Violet (V),  
introducing 010N Delicate Natural and 010VV Lavender Ice. Get ready for our highest  

level of customized toning perfection for your brightest blonde clients! @Redken 

@areyoukitty

@kseniakomleva

https://www.redken.com/
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ICD BRAZIL

P U N K  A V A N T G A R D E 

M E E T S 

A R T  R E B E L L I O N . 

O V E R S I Z E D , 

B O X Y 

S I L H O U E T T E S . 

A U T H E N T I C .

I M A G I N A T I V E . 

I N S P I R I N G .

TOKYO  
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https://www.intercoiffure-mondial.org/fashion/collections/sections-and-regions-collections/tokyo-intercoiffure-brasil
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ICD AUSTRIA

VIEW TRENDBOOK

THE ULT IMATE 

BEAUTY AND

LEGENDARY STAR 

APPEAL: 

ART IST IC  HA IR 

FASH ION AS A 

TR IBUTE TO ICON IC 

PHOTOGRAPHER 

PETER L INDBERGH.
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https://www.intercoiffure-mondial.org/fashion/collections/sections-and-regions-collections/timeless
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SHOW 
YOUR NUDE 
ATTITUDE

NEW

#NUDELOOK
Ask your stylist

https://www.londaprofessional.com
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AUSTRIA

SPOTLIGHT

C E L E B R A T E  I N D I V I D U A L I T Y :  T H E  A R T  O F 
S T Y L I N G  F O R  I N T O X I C A T I N G  N I G H T S  A N D 
G L A M O R O U S  P A R T I E S .
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INTERVIEW

I n t e r c o i f f u r e : 
How is the salon professional industry doing from your perspective? 
Any shifts or trends that you and your teams are seeing?

S y l v i e  M o r e a u : 
We’re observing several interesting trends in the industry which guide 
our business strategies and how we support our customers.

First, it’s no surprise that the salon business is evolving. Clients are 
more demanding and informed than ever, and with salon penetra-
tion in some countries flat or declining, some clients are choosing to 
spend more of their time and money on other beauty categories even 
though it can be argued that salons produce more visible results for 
a better value. 

For salon owners it can be tricky. The costs of driving business are 
going up (wages, overhead, products) and in some markets legislation 
changes that drive up job security and transparency, but also the cost 
of labor (like in the UK). 

Meanwhile exciting new business models like the rise independent 
stylists, on-demand platforms (Glamsquad), convenient blow dry or 
root bars, and online booking platforms (StyleSeat) are increasing. 

The role of social media has evolved from a “nice to have” to a busi-
ness must for salons and hairdressers. Instagram has become the 
new online portfolio of hairdressers around the world, changing how 
the market themselves and source new clients. On top, stylists are 

embracing online learning more and more and instead of seminars 
like in the past, they see online platforms and social media as the first 
gateway to education.

Additionally, peer-to-peer connections are being driven on social, 
like on the Wella Professionals Global Hair Community on Facebook 
which has over 23,000 members from around the world, who connect 
daily answering each other’s questions and sharing inspiration, under 
the watchful eye of community leader, Andrew Dunne.

I n t e r c o i f f u r e : 
Given this context and evolution, what have been the recent innova-
tions in Professional Beauty? 

S y l v i e  M o r e a u : 
Across all of our brands, we are committed to not only product in-
novation, but also innovating our services, how we use technology, 
how we build communities of hairdressers, and constantly adjusting 
and optimizing our business models to stay fresh and relevant. In the 
arena of product and service innovation we have several new devel-
opments.

On the heels of strong results on our relaunch of Wella Professionals 
Koleston Perfect ME+, we have just recently introduced new Illumina 
Color shades, and more interestingly two new services which build on 
the strong client interest in blonde tones and balayage-style highlight-
ing. For Wella Professionals this means two new services:

IN CONVERSATION
W I T H  S Y L V I E  M O R E A U ,  P R E S I D E N T ,  C O T Y  P R O F E S S I O N A L  B E A U T Y

SYLVIE MOREAU, WHO SITS AT THE HELM OF COTY PROFESSIONAL BEAUTY’S 
STABLE OF BRANDS SUCH AS WELLA PROFESSIONALS, OPI,  AND GHD, SHARES 
INSIGHTS ON THE DIRECTION OF THE BUSINESS IN 2020.
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INTERVIEW

Illuminage, an elegant and expressive way to  
detail and accentuate areas within the hair, giving 
clients softer transitions, luminosity and multi-tonal 
reflections with an ultra-natural sheer result from 
cool blonde to sublime brunette to gentle reds.

Brazilian Illuminage, was co-developed with 
Romeu Felipe, Wella Professionals Global Ambas-
sador and the most famous Brazilian master of 
blondes. It’s perfect for those that seek clarity and 
brightness. Accentuated contrast both frames the 
face and lengths of the hair with light while giving a 
seamless transition from a more natural root.  
Shadowed root with threads of brightness melt into 
enhanced lightness on the ends.

You may have also heard that 2020 marks Wella 
Professionals' 140th anniversary. This is a signifi-
cant milestone for the #1 salon professional brand 
in the world, and we see this as a very special and 
unique opportunity to celebrate and say thank 
you to our Wella hairdresser community. They are 
the ones who make the magic happen, the ones 
who constantly Make Change.  With that we have 
launched the #140Changemakers campaign, a 
search for 140 change making stylists in the hair-
dressing industry. Using the power of social media 
we are searching and selecting only the best for a 
special anniversary collection that will be shared in 
March of this year.

We have also recently launched a completely new 
brand. weDo/ Professional is a new eco-eth-
ical brand, offering a range of vegan and cruel-
ty-free products with up to 50% less ingredients 
than average and with 100% recyclable packaging. 
Co-developed with the scientists of the Wella Pro-
fessionals haircare labs, and in collaboration with 
hairdressers, each product has been designed with 
professional performance in mind.

With the launch of weDo/ Professional we are tap-
ping into growing consumer desire for products that 
perform, while having less impact on the environ-
ment. Launched first in the Fall of 2019 in Sweden, 
Norway, Denmark, and Finland, we’ve been incu-
bating the brand there, gathering learnings, and 
refining our approach for how to unveil the brand 
across Europe in 2020 and eventually to the rest of 
the world.

On ghd, we also just recently introduced Helios, 
a new lightweight professional hairdryer with Aero-
precis™ technology which drastically cuts blow-dry 
time, giving stylists and consumers ultimate styling 
control to achieve smoother results with 30% more 
shine.

Lastly, beyond product and service innovation we’re 
also taking a new approach to professional relation-
ship and community building.

I n t e r c o i f f u r e :
You mentioned Wella Professionals’ commitment to Make 
Change. Can you tell us more? 

S y l v i e  M o r e a u : 
Wella’s purpose, and the reason why we are here, beyond selling 
tubes of hair color, is to move the industry forward through the 
power of positive change. What this means for Wella is several 
things, specifically:
• Moving stylists’ business forward by developing the best 
   possible tools and materials to create changes clients will love
• Moving stylists’ careers forward by giving them the skills they  
   need to be a change maker, wherever they are in the world
• Moving the color category forward by pushing for new, better  
   services and technologies to offer clients beautiful changes
•  Moving the hairdressing profession forward by creating a network 
 of passionate change makers, and championing them to  
   the wider world

We see these brought to life each day in the efforts of our teams 
around the globe, who work to create the best possible products, 
services, education, and communications for our hairdresser and 
salon clients and most especially through our 140 Changemaker 
campaign.

I n t e r c o i f f u r e : 
Any exciting news coming up in 2020?

S y l v i e  M o r e a u : 
Looking back, these past three years we have cemented our po-
sition as the #2 global player in the professional beauty indus-
try, proudly serving over 250,000 hair & nail salons in over 100 
countries. Now looking ahead, 2020 will be a very special year 
for us. It will mark the 140th birthday of Wella Professionals, the 
cherished jewel of our portfolio, and the #1 salon professional 
color brand in the world. Next year we’ll also celebrate the 40th 
anniversary of OPI, the #1 nail color brand in world, and the 20th 
of ghd, the leader in appliances. 

One thing all these icons have in common is that they were not 
built in one day. They all have successfully withstood the test of 
time, an incredible 200 years combined. And now we are ready to 
write the next chapter on their future. 

Back in October 2019 Coty announced a change in corporate 
focus to emphasize the fragrance, cosmetics, and skin care cat-
egories. Accordingly, the company concluded that the future 
growth opportunities of the Professional business lie increas-
ingly outside Coty’s strategic scope and has determined to ex-
plore strategic options, including divestiture, for the Professional 
Beauty business. 

2020 will be a decisive moment for the future of our business. I 
am confident in our future. We have a strong business momen-
tum, an iconic portfolio of professional brands, a robust innova-
tion plan, and the strongest team in our industry.  

Throughout this period of transition we’ll remain fully committed 
to supporting our partners' businesses as well as  focused on 
bringing innovation designed to better meet their needs and to 
fuel the growth of our industry.  
We're truly excited about the opportunities that lie ahead of us 
and look forward to writing a new chapter in the history of this 
wonderful portfolio of professional brands.   

INTERVIEWINTERVIEW

SYLVIE MOREAU

W

BACK TO CONTENT



ICDMAGAZINE 18

SAVE THE DATE

WORLD CONGRESS

THE BEAR IS BACK
BERLIN JUNE 2021
23RD  WORLD CONGRESS

A  V I S I O N  O F  G L O B A L  B E A U T Y .

BACK TO CONTENT
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http://www.milbon.com


WORLD CONGRESS

S T I L L  G R O W I N G

P R E S E N T  I N  5 0 +  C O U N T R I E S

ICDMAGAZINE 20

N E A R L Y  1 0 0  Y E A R S  Y O U N G 

3 . 0 0 0 +  M E M B E R S ,  1 2 . 0 0 0  S A L O N S

1 . 2 0 0 . 0 0 0  E N D  C O N S U M E R S

1 0 0 . 0 0 0  S T Y L I S T S   W O R K I N G
I N  I N T E R C O I F F U R E  S A L O N S

UNIQUELY VIBRANT WITH
MATCHLESS GLOBAL DIVERSITY 

BACK TO CONTENT
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SPECIAL INGREDIENTS
ADVANCED TECHNOLOGY
VITAMINS

INVIGORATING CARE BLENDS. TIME TO RECHARGE.

www.wellastore.com

https://wellastore.com/select_market.php
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WORLD CONGRESS

A  W O R L D  C I T Y
B E R L I N

A R T S
H I S T O R Y

K R E A T I V  S P I R I T
U N D E R G R O U N D  E D G E 

U R B A N  L I F S T Y L E
V I B R A N T  N I G H T L I F E

C U LT U R E 
S T R E E T A R T

M A J O R  F A S H I O N  C E N T E R

30TH MAY - 1ST JUNE 2021



WORLD CONGRESS

From the first 

Global 

Conference in 1955

to Berlin 2000

Tokyo 2004

Rio 2008

Roma 2012

Osaka 2017

Berlin June 2021 

We are proud to bring our next 

World Congress 

back to Berlin 
after 20 years.
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BOOK NOW!BOOK NOW!

BACK TO CONTENT

https://www.intercoiffure-mondial.org/events/worldevents/23-world-congress-berlin-2021
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WORLD CONGRESS

V E R T I  M U S I C  H A L L

ICDMAGAZINE 25

U
RBAN. YOUNG. STYLISH. BERLIN IS A VERITABLE EXPLO-

SION OF CREATIVITY. A PULSATING, LOUD, SLEEPLESS, CRE-

ATIVE DESIGN METROPOLIS. A HOTBED FOR START-UPS. THE 

PLACE TO BE FOR ARCHITECTURE. FASHION HOTSPOT. A WILD, UN-

TAMED CITY THAT LOVES NOTHING MORE THAN FREEDOM. AND, AS 

WE ALL KNOW, WONDERFUL THINGS COME FROM HAVING A SENSE OF 

FREEDOM. ALL THIS MAKES THE GERMAN CAPITAL THE IDEAL LOCA-

TION FOR THE 23RD WORLD CONGRESS OF INTERCOIFFURE MONDIAL, 

WHICH WILL BE TAKING PLACE FROM 30 MAY UNTIL 1 JUNE 2021. THE IN-

TERNATIONAL INTERCOIFFURE COMMUNITY WILL BE GETTING TOGETHER 

IN THE HIPPEST PART OF TOWN, FRIEDRICHSHAIN, AT THE VERTI 

MUSIC HALL. THE MAJOR EVENT OF THE HAIRDRESSING ELITE AND 

PROFESSIONAL HAIR COSMETICS INDUSTRY. “THE BEAR IS BACK!”

BACK TO CONTENT
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FEEL 
INVIGORATED 
SCALP. FEEL 
ENERGIZED 
HAIR.
Inspired by the energy of nature and the power of science, 
the Nativ range helps provide a detoxifying experience for 
scalp. Formulated with up to 95 % natural origin ingredients 
and without sulfates, parabens and silicones.

# S Y S T E M P RO F E S S I O N A L

N AT I V
I N S P I R E D  B Y  N A T U R E

@ClioPajczer

https://www.systemprofessional.com


WORLD CONGRESS
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I N D U L G E
I N  P U R E
L U X U R Y

AT 
F I V E - S TA R 

H O T E L
I N 

B E R L I N

BACK TO CONTENT
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ICD GERMANY

HOMMAGE 
TO BERLIN

“Berlin cannot be tied down to one style. Berlin isn’t black or 
white. It is vibrant and multifaceted. And these many different 
sides are what set the city apart: from individual, extravagant, 
creative and always different to wild, full of contrasts and some-
times chaotic.” 

A  D E C L A R A T I O N  O F  L O V E  T O  H A I R D R E S S I N G
A  C O M M I T M E N T  T O  F A S H I O N
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ANTI-FRIZZ* 

 NOURISH AND NURTURE YOUR UNIQUE CURLS

OUR BEST RANGE FOR LONG-LASTING CURL DEFINITION

*EIMI Fresh Up

https://www.wella.com/professional/en-EN/collections/care-information/nutricurls_care
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JAPAN
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GEISHA STYLE

EDGY EDITORIAL 
GLAMOUR.
MESSY 
TEXTURES. 
EXTRAVAGANT 
ACCESSORIES.

BACK TO CONTENT
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DENMARK

P U R E  M I N I M A L I S M . 
L O O K S  T H A T  S T R I K E 
T H E  B A L A N C E 
B E T W E E N  E D G Y 
F I N I S H E S ,  B O L D 
T E X T U R E S  A N D 
V I B R A N T  C O L O U R S 
A N D  P E R F E C T L Y 
I L L U S T R A T E  T H E 
B L E N D I N G  O F  T R E N D 
S T Y L E S  W I T H  N E W 
C U T T I N G 
T E C H N I Q U E S .
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https://www.facebook.com/takara.belmont.global/
https://www.instagram.com/takara_belmont_global/?hl=ja
https://www.youtube.com/channel/UCrqo09d7dOvvyeGAxijt7AQ
https://beauty.takarabelmont.com/
https://beauty.takarabelmont.com/
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A 
hark back to 

the 60s and 70s. An 
innocent fairy tale of 
beauty with asymmetrical 
lengths, crispy textures 

and half up-dos.

RE C Y C E L
VIEW TRENDBOOK

BACK TO CONTENT

https://www.intercoiffure-mondial.org/fashion/collections/sections-and-regions-collections/recycle-intercoiffure-sweden


Only by 

PRO LONGER
PROFESSIONAL TREATMENT FOR LONGER, THICKER, BETTER HAIR

f. exé : 725 x 950 mm_ échelle : 1 _ QUADRI _ PANCARTE_PROLONGER_ V0 _ N° dossier : 51525

https://www.lorealprofessionnel.com/int/
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INTERCOIFFURE INTERBEAUTÉ BRAZIL
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C O L O U R  C L A S H E S  A R E  C O M B I N E D 
W I T H  A N  E A S Y - G O I N G  U R B A N 
S T Y L E  A N D  F L U I D  C U R L S .
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RAINBOW

Spice up your style with rainbow hair 
colours. Monochrome looks are also 
upping the fashion ante.
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VIEW TRENDBOOK
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D R A M A  Q U E E N S .  V I V I D ,  S A T U R A T E D 

C O L O U R S  A N D  V O L U M I N O U S 

T E X T U R E S  A R E  G U A R A N T E E D  T O 

T U R N  H E A D S .
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Wella Professionals  cont inues to advance 
product innovat ion and offer  exclusive state-of-the-art  pre-
mium salon services with the launch of i ts 2 new services 
ILLUMINAGE  and BRAZILIAN ILLUMINAGE  co-developed 
with Wel la Professionals Global  Ambassador Romeu Fel ipe. 
From soft  and natural  with ILLUMINAGE to bold sweeping 
panels with BRAZILIAN ILLUMINAGE, these services take 
the blonde aesthet ic to the next level  as premium salon ser-
vices that bui ld on the current t rend of balayage. ILLUMI-
NAGE detai ls and accentuates areas within the hair  to create 
natural ly blended highs and lows. I t ’s a l l  about a luminous 
result .  BRAZILIAN ILLUMINAGE creates a shadowed root 
with threads of l ightness to blend into br ightened ends. Al-
lowing cl ients to stay true to their  roots whi le celebrat ing 
l ightness, BRAZILIAN ILLUMINAGE frames the face beaut i-
fu l ly  to offer  the perfect service for those that seek clar i ty 
and br ightness. 

Embracing the popular i ty of  balayage and blonding ser-
vices that cont inue to evolve and grow, Wel la Professionals 
presents the brand’s new color movement:  f rom “Balayage 
to I l luminage,” taking balayage into the l ight as i t  advanc-
es the l ightening and toning services with a diverse color 
palette.  Featur ing an array of  l ight and natural  shades, the 
var ied color palette ensures sty l ists are fu l ly equipped with 
the inspirat ion and knowledge needed to achieve the most 
beaut i fu l  blondes. The palette focuses on subt le pale shades 
compl imented by natural  deeper tones to al low styl ists to 
explore the opportunit ies in mult i-dimensional  color results, 
much l ike I l luminage. From br ight blondes and peachy tones, 
to darker brunettes and fun si lvers,  the color palette offers a 
wide range of colors for sty l ists to play with and combine in 
order to achieve looks inspired by this season’s color move-
ment.  On the crest of  i ts new brand purpose ‘make change’, 
Wel la Professionals extends an invi tat ion to sty l ists to dis-
cover this season’s new color movement,  showcasing the 
broad ways in which to l ighten and tone a cl ient’s hair.  This 
semester’s manifesto is:  “Don’t  just  color hair,  i l luminate i t .” 

The mastermind behind ILLUMINAGE and BRAZILIAN ILLU-
MINAGE is none other than the man renowned worldwide for 
inspir ing an evolut ion in blonde hair  color ing. Wella Pro-
fessionals Global Ambassador Romeu Felipe takes ba-
layage to a new and excit ing level  of  natural  luminosity.  As 
a cont inuum to the elegant and soft  t ransit ions of  ILLUMI-
NAGE, BRAZILIAN ILLUMINAGE now al lows you to choose a 

strong, extrovert  face-framing for a more expressive i l lumi-
nated contrast.  Fel ipe is the creator of  the ‘ ICONIC BLONDE’ 
of  some of the most famous Brazi l ian celebr i t ies and is an 
expert  in creat ing unique color techniques that enhance the 
natural  beauty of  salon cl ients.  His devot ion to such inspi-
rat ional  approaches to color and his unique craftsmanship 
cont inues to inspire the best techniques and products to 
ensure a cl ient’s reassurance for the perfect desired result .    

L ightening is at  the forefront as sty l ists create expressive 
i l luminated contrast with the stunning signature looks of 
BRAZILIAN ILLUMINAGE. To coincide with the launch of 
BRAZILIAN ILLUMINAGE, Wel la Professionals introduces 
BLONDORPLEX in Spr ing, the perfect tool  to al low styl-
ists to elevate their  craft .  The mult i  award winning Blondor 
l ightening powder is now boosted with the magic of  bonding 
Wel laPlex technology. Wel la f i rst  launched Blondor powder 
in 1933. Since i ts incept ion, Wel la has cont inuously upgrad-
ed the l ine up decade after  decade offer ing a ful l  stream of 
innovat ions to improve the l i f t  performance of Blondor with 
the constant attent ion to minimize hair  damage. Almost one 
hundred years later Blondor launches BLONDORPLEX now 
pre-mixed with Wel laPlex technology and creates 97% less 
breakage* when i t  is  used with Wel laplex N2*.  Combining 
the powerful  benef i ts of  the BLONDORPLEX technology with 
the expert ise of  Romeu Fel ipe,  there is no longer the fear 
of  damage thanks to BLONDORPLEX fol lowed by Wel laplex 
N2 for no compromise on l i f t .  As a result ,  Wel la Profession-
als cont inues to uphold their  reputat ion as the author i tat ive 
voice of  color. 
BRAZILIAN ILLUMINAGE consists of  a 3-step color service:
1.  L ighten with BLONDORPLEX and use ILLUMINAGE high-
l ight papers for appl icat ion and development.  This enables 
precis ion appl icat ion. 
2.  Shadow the root in your second step. 
3.  Tone or gloss with I l lumina Color in your thi rd step (Color 
Touch is recommended for cur ly hair ) . 

Styl ists can wow their  c l ients with BRAZILIAN ILLUMINAGE 
whi le combining the powerful  benef i ts of  BLONDORPLEX to 
rel ish in the growing popular i ty of  blonde looks. Attract ive 
and aspirat ional ,  being blonde has stood the test of  t ime 
and as ILLUMINAGE and BRAZILIAN ILLUMINAGE demon-
strate,  wi l l  cont inue to endure as a staple in the world of 
hair  and beauty. 

F O R  A D D I T I O N A L  I N F O R M AT I O N  A B O U T  W E L L A  P R O F E S S I O N A L S ,  P L E A S E  V I S I T  W W W. W E L L A . C O M

ACHIEVE THE ULT IMATE 
BLONDE EXPRESSION 
IN  ILLUMINATED CONTRASTS
INTRODUCING 
BRAZILIAN ILLUMINAGE 
FROM WELLA PROFESSIONALS

*When using Wellaplex n.2 with Blondorplex, vs Blondorplex alone

BACK TO CONTENT

http://www.wella.com
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FONDATION GUILLAUME AUSTRALIA

B R A I D S  A R E  B E A U T I F U L . 
A R T W O R K  S T A T E M E N T S 
W I T H  V E R S A T I L I T Y 
I N  T H E  T E X T U R E 
A N D  F I N I S H . 
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NOUVEAU
GENESIS

SOINS DOUBLE-ACTION 
ANTI-CHUTE CAPILLAIRE

N’AYEZ PLUS PEUR DE LA CHUTE

https://www.kerastase.com/
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H A P P Y  H A I R !  T H E R E ’ S  N O  E N D  T O  T H E 

C R E A T I V E  P O S S I B I L I T I E S  H E R E . 

A C R O S S  M U L T I P L E  C O L O U R  S P E C T R U M S , 

P I N K  L E M O N A D E  I S  S W E E T ,  E X C I T I N G  A N D 

E V O K E S  M E M O R I E S  O F  S U M M E R T I M E . 

BACK TO CONTENT



ICDMAGAZINE 44

theme

https://www.shiseido-professional.com/en?utm_source=ad&utm_medium=print&utm_campaign=ICD_AD
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ICD CHILE

B E  E X T R A V A G A N T ,  B E 

Y O U N G ,  B E  F L I R T Y .  B O L D 

C O L O U R S ,  E D G Y  S T Y L I N G 

A N D  C O O L  C U T S  E N A B L E 

E V E R Y O N E  T O  E X P R E S S 

T H E I R  U N I Q U E N E S S . 
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I n t e r c o i f f u r e : 
For the second year in a row, Wella Professionals was present at the Consumer Electronics 
Show (CES) in Las Vegas, showcasing new developments in smart salon technology. Can you 
tell us more?

S y l v i e  M o r e a u : 
Creating value and elevating the hairdressing industry globally is at the heart of Wella Profes-
sional’s mission to Make Change, and a sincere passion of mine and the whole teams. We’ve 
tapped into the expertise of our digital innovation leaders to identify several ways in which we 
can support our salon and hairstylist customers. 

The first, is the already award-winning Smart Mirror, developed in partnership with CareOS, 
which enhances the hair color experience from consultation to aftercare with live augmented 
reality (AR) hair color try on, facial recognition that enables the retrieval of past looks, and 360° 
video capture to view the hair at every angle.

The second, is with Color DJ. First launched in 2018, it is a world-first in salon devices giving 
hairdressers the power to create for their clients ultra-personalized color masks. With over 60 
billion color combinations possible, in addition to personalized levels of conditioning properties 
and fragrance, salon clients walk away with a bespoke, take-home product completely tailored 
to their needs.  

Technologies such as online booking and salon management solutions complement the Smart 
Mirror and Color DJ to allow salon owners to give their clients a 360° digitally enabled experi-
ence.

I n t e r c o i f f u r e : 
When can we expect to see these innovations in salons?

S y l v i e  M o r e a u : 
We’ll be using 2020 to build our foundation, launching in a number of salons to help build the 
business model. The platform is powered by CareOS, allowing us to aggregate services and 
information from many sources and to help empower hairdressers and salon owners to more 
efficiently manage their business – not to mention, offer new & innovative services to their 
clients.

I n t e r c o i f f u r e : 
How do you see these advancements driving the professional hair business?

S y l v i e  M o r e a u : 
Our brands have a deep heritage in supporting the salon industry, and the launch of the Wella 
Digital Salon Platform reimagines that support in the digital age. These innovations speak to our 
commitment to advance the experience of hairdressers and salon clients. These are not one-
off gimmicks they are mainstream changes which will future-proof and help drive growth of the 
salon professional industry, something we are incredibly committed to!

KEY FEATURES OF 
THE SMART MIRROR INCLUDE: 
 
• Live AR hair color try on that allows re-
al-time visualization of color in the mirror 
during the consultation phase of a client’s 
salon visit;
• Facial recognition technology that enables 
the retrieval of past looks and services, help-
ing the stylist to better serve their client with 
a highly personal experience across several 
visits;
• Curated feed of content, including trend-
ing and classic looks, to allow the client to 
browse for inspiration;
• 360° video capture of the hair at every an-
gle allowing for a better appreciation of the 
result, without the need to use another mir-
ror.  These images can also be shared on so-
cial media;
• Connected mobile application, allowing 
stylists to stay in touch with their clients in 
between visits. Clients can also access the 
platform from anywhere to connect with their 
stylist, get product recommendations, per-
sonalized tips and trends or schedule their 
next appointment; and
• Touchless technology that responds to 
swipe hand gestures enabling a seamless 
experience. 

KEY FEATURES 
OF COLOR DJ INCLUDE: 

• Couture Color: 5 Pure chromatic pigments 
(green, yellow, orange, red & Magenta) are 
mixed to create long lasting color reflections
• Customized fragrance: 3 enchanting fra-
grance options can be added: Sicilian Ber-
gamot, Marrakesh Woods, Hawaiian Orchids
• Customized care: Adjustable moisturizing 
levels, from 0 to 3 shots, give a smooth hair 
feel, even for fine hair

Coty developed this experience in partner-

ship with CareOS, makers of a digital health 

and beauty platform that works naturally into 

daily routines. It makes the best possible use 

of time spent in front of a mirror to improve 

well-being by organizing and enhancing in-

formation from connected devices, digital 

services and CareOS’ own AI. 

T H E  C O M P A N Y  A N N O U N C E D  P L A N S  T O  R O L L  O U T  T H E  S M A R T 
M I R R O R  A N D  C O L O R  D J  T E C H N O L O G I E S  I N T O  S A L O N S  I N  2 0 2 0 . 
W E  C A U G H T  U P  W I T H  C O T Y  P R O F E S S I O N A L  B E A U T Y  P R E S I D E N T , 
S Y L V I E  M O R E A U  A B O U T  T H E S E  N E W  D E V E L O P M E N T S  A N D  W H A T 
T H E Y  M E A N  F O R  T H E  I N D U S T R Y .

W E L L A  P R O F E S S I O N A L S 
U N V E I L S  I N N O V A T I O N S  S E T 
T O  S H A P E  T H E  F U T U R E 
O F  T H E  A U G M E N T E D 
H A I R  S A L O N  E X P E R I E N C E

Sylv ie Moreau

BACK TO CONTENT
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DENMARK

”FLARE”
 T H E  C O L L E C T I O N

Waves  o f  l i gh t . A  bu r s t  o f  b r i gh t  f l ames. Dazz l i ng, co ld  b londe,  
p rec ious  go ld . C lean  cu t s  w i t h  u l t r amode rn  co lou r  e f f ec t s.
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G L A M  R O M A N T I C I S M . 
E X P E R I M E N T S  W I T H  S T R U C T U R E . 
T R A D I T I O N A L  B R A I D S 
M E E T  W A V Y  H A I R  A N D  C H I G N O N S . 
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EXCELLENT 
DESIGN.
EXCELLENT 
BRAND 
MANAGEMENT.

An international high 
professional jury has 
awarded the salon 
equipment manufacturer 
OLYMP for its outstanding 
design quality in the past 
years and again in 2020. 
You don’t have to miss 
quality, design and 
performance if you 
decide to work with the 
multiple design prize 
winner and winner of 
the German Brand 
Award 2016. 

Ausgezeichnetes 
Design.
Ausgezeichnete 
Markenführung.

International hochkarä-
tige Fachjuroren haben 
den Saloneinrichter 
OLYMP mehrmals, 
und nun auch wieder 
in 2020, für seine be-
sondere Designqualität 
ausgezeichnet. Wer 
bei Qualität, Design 
und Leistung auf nichts 
verzichten will, kann 
sich auf den mehrfachen 
Designpreisträger und 
Gewinner des German 
Brand Award 2016 
verlassen. 

https://www.olymp.de/
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BELGIUM

FASHION GLAM

BACK TO CONTENT



ICDMAGAZINE 53

theme

— FEATURING TELENOVELA ME ABOUT IT

opi.com • #OPI MEXICOCITY • #COLOR IS THE ANSWER

Shop these NEW shades in GelColor, Infinite Shine, Nail Lacquer, and Powder Perfection

Experience the thriving art scene of Ciudad de Mexico (CDMX). Your nails are your canvas. 
Our collection, your palette. CDMX-PRESS YOURSELF with the Mexico City Collection by OPI.
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INTERCOIFFURE INTERBEAUTÉ BRAZIL

LIVING COLORS
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S U N S H I N E  M A K E - U P.  L I K E  A  B E A U T I F U L  B U T T E R F LY  I N 
PA S T E L ,  C O R A L  R E D  A N D  Y E L L O W. 
E X P R E S S  Y O U R S E L F -
C O N F I D E N C E  A N D  T R U E  N AT U R E .

VIEW TRENDBOOK
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https://www.intercoiffure-mondial.org/interbeaute/collections-interbeaute/living-colors
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ADVANCED PERFORMANCE HAIR NATURALS*

https://www.wedoact.com/
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INTERCOIFFURE INTERBEAUTÉ BRAZIL

NATURAL  BEAUTY

B A C K  T O 
B A S I C S . 
F A S H I O N  I S 
B L O W I N G  I N 
T H E  B R E E Z E . 
S H A P E S , 
C O L O U R S 
A N D 
S T Y L I N G 
E X U D E  A N 
A E S T H E T I C 
A P P E A L . 

INTERCOIFFURE INTERBEAUTÉ BRAZIL •  PHOTO: DOUGLAS MOREIRA 

VIEW TRENDBOOK
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https://www.intercoiffure-mondial.org/interbeaute/collections-interbeaute/natural-beauty
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TRADE AD FULL PAGE
W7.875 x 10.75H

Try the Full OPI GelColor System Today.
UP TO 3 WEEKS OF SHINE-INTENSE WEAR  

& STAY-TRUE COLOR.
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UP TO 3 WEEKS
OF WEAR

CLIENT LOYALTY
& PROFIT

GEL COLOR SYSTEM

https://www.opi.com/


ROMANIA
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BRIGHTS. PINK 
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http://www.aderans.com/
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NETHERLAND

T H E  A T T R A C T I O N  O F 

O P P O S I T E S :  S H O R T  C U T S 

W I T H  A  R E B E L L I O U S 

S T R E A K .  W A V E S  A R E 

F A L L I N G  I N  L O V E  W I T H 

R E D H E A D S  A N D  B L O N D E S . 

F O R  T H E  E L E G A N T , 

M O D E R N  W O M A N .

ROMANTIC WHITE

B
E

R
T

 D
E

 Z
E

E
W

 /
 N

E
T

H
E

R
L

A
N

D
 •

  
P

H
O

T
O

: 
D

IW
O

 D
E

 K
K

O
C

K

BACK TO CONTENT



ICDMAGAZINE 61

weDo/ Professional is a new eco-ethical brand, offering a range of vegan and cruelty-free products with up to 50% less ingredients than average* and 

with 100% recyclable packaging. Co-developed with the scientists of the Wella Professionals haircare labs, and in collaboration with 

hairdressers, each product has been designed with professional performance in mind.

The weDo/ Professional journey was started by a small group of passionate beauty insiders who had the unique chance to start a new brand from 

scratch. With the freedom to translate their convictions about environmental sustainability into a full-fledged offering that resonated with their peers, 

weDo/ Professional was born. The brand has now become the unofficial “eco lab” of Coty Professional Beauty, sharing knowledge and pushing for

positive change across the entire company.

Of the new launch, Coty Professional Beauty Chief Marketing Officer, Laura Simpson, says, “With the launch of weDo/ Professional we are tapping into 

growing consumer desire for products that perform, while having less impact on the environment. Not only have we developed a consolidated range of 

products that push the boundaries on the industry’s natural and ethical standards, but we aim to be as transparent as possible on where we have room 

for improvement, and where we wish to do better.” 

The weDo/ Professional lineup offers 14 products, including 4 multi-purpose hybrid products for hair and body: 

 RINSE-OUT

- Light & Soft Shampoo** :  a l ight ly moistur is ing low-foam shampoo for f ine hair,  300ml  

-  Light & Soft Conditioner** :  a l ight ly moistur is ing condit ioner for f ine hair,  250ml 

-  Light & Soft Mask** :  a moistur is ing mask for f ine hair,  150ml 

-  Moisture & Shine Shampoo* :  a moistur is ing low-foam shampoo for normal or damaged hair,  300ml 

-  Moisture & Shine Conditioner* :  a moistur is ing condit ioner for normal or damaged hair,  250ml

- Moisture & Shine Mask* :  a nour ishing mask for normal or damaged hair,  150ml 

-  No Plastic Shampoo :  a sol id shampoo bar,  80g

 

LEAVE-ON 

- Moisturising Day Shift :  a moistur is ing hair  and hand cream (hybr id) ,  90ml 

-  Nourishing Night Shift :  a nour ishing overnight hair  cream, 90ml 

-  Natural Oil :  a hair  & body oi l  e l ix i r  (hybr id) ,  100ml

- Detangle** :  a detangl ing spray,  100ml 

-  Scalp Refresh** :  a refreshing scalp tonic,  100ml 

-  Protect Balm :  a hair  ends and l ips balm (hybr id) ,  25g, 

-  Spread Happiness** :  a scented hair  and body mist (hybr id) ,  100ml

*   According to INCI list
** Formulated with naturally activated Ecocert-certified ingredient: Fermented Bamboo Leaf Water  
Formulated with naturally activated Ecocert-certified ingredient: Fermented Rooibos Leaf  

Two new technologies were developed by the weDo/ Professional team, which are particularly efficient in conditioning hair. The first is a sulfate-free 

cleansing technology that makes shampoos particularly gentle, with a low level of natural origin surfactants, leaving the scalp at an optimal pH. The sec-

ond, a silicone-free coating technology found in weDo/ Professional conditioners and masks, formulated with olive oil derivates that act as natural-origin 

conditioning agents, to naturally envelop the hair fiber.

Being an “eco-ethical” brand, weDo/ Professional looks at a set of environmental, animal, and human impact standards with an objective of being as 

good as possible, while simultaneously remaining honest and transparent about when certain goals are still beyond reach, but in development.

weDo/ Professional is proud to be 93 to 99.7% natural origin, vegan and cruelty free. More specifically the brand is:

• Certified as vegan by The Vegan Society

• Certified as cruelty-free by Cruelty Free International

• Dermatologically tested, formulated without sulfates, silicones, or artificial dyes

• All scented products have a special designed fragrance with an extremely low level of allergens 

In addition, we are proud to source our murumuru and cupuacu butters, which are used to moisturize and nourish the hair fiber, from direct suppliers 

certified by Union for Ethical Bio-Trade (UEBT). These ingredients are ethically sourced from the Amazon rainforest and are only harvested for the amount 

needed with a benefit sharing program in place for the local community supported by the ingredient supplier.  

weDo/ Professional packaging follows the concept of the circular economy with recycled and recyclable material: 

• All weDo packaging is designed to be 100% recyclable in industrial facilities

• Tubes are made with 50% post-consumer recycled plastic

• Bottles are made with 75% to 94% post-consumer recycled plastic.

• All jars available at retail are made with 53% to 56% post-consumer recycled plastic.

• Any outer packaging is made with 100% recycled cardboard, which is also FSC certified.

weDo/ Professional is on a mission to help people transition to a happier and more sustainable lifestyle, for a more beautiful self and a more beautiful 

planet. As of launch, the #TogetherWeDo campaign acts to invite and inspire individuals to join the movement by transforming good will into concrete 

actions that will effect positive change. 

The brand has been lucky to meet like-minded personalities along its creative journey, both from the professional and sustainable worlds. Personalities 

and influencers that share a common vision and who are partnering with the brand in different ways include: Moa Murderess (@moamurderess), Natali 

Fikas (@allthecutethings), Chloe Tesla (@chloetesla), and Coty Professional Global Ambassador, Rossano Ferretti (@rossanoferrettiofficial). 

Launching first in Sweden and across the Nordic region, weDo/ Professional will be available in top salons and retailers, as well as through wedoact.com, 

arriving to other European countries and the US in 2020. Follow the brand on Instagram at @wedo_act and #TogetherWeDo.

Introducing weDo/ Professional
T H E  N E W 
E C O -
E T H I C A L 
B R A N D  O F 
A D V A N C E D 
P E R F O R -
M A N C E 
H A I R 
N A T U R A L S

BACK TO CONTENT



ICDMAGAZINE 62

Janaina Gonçalves is the winner of Young Talents Category 
for Cabelos&cia Magazine Award.

Cabelos&cia Award is the biggest beauty award in Latin 
America. 

Janaina Gonçalves is the winner of Young Talents Category 
for Cabelos&cia Magazine Award.

Cabelos&cia Award is the biggest beauty award in Latin 
America. 

ICD EVENTS

WINNER OF INTERCOIFFURE 
YOUNG TALENTS CATEGORY FOR 
CABELOS&CIA MAGAZINE AWARD

CHINA TRENDBLAST
O N E - M I N U T E  F A S H I O N  F O R E C A S T :  D U R I N G  T H E  1 1 T H  C H I N A 
I N T E R N A T I O N A L  H A I R  F A I R  &  2 0 1 9  S A L O N  S H O W  I N  A U G U S T , 
I C D  C H I N A  C E L E B R A T E D  I T S  N A T I O N A L  T R E N D B L A S T  C O M P E -
T I T I O N  W I T H  A  G R E A T  A C C O M P A N Y I N G  L I N E - U P .  A S  W E L L  A S  
E D U C A T I O N  F O R  L I F E  O P E N I N G  A N D  D O N A T I O N  C E R E M O N I E S ,  I T 
A L S O  F E A T U R E D  I M P R E S S I V E  S H O W S  B Y  I C D  M O N D I A L  P R E S I D E N T 
K L A U S  P E T E R  O C H S ,  I C D  S I N G A P O R E  A N D ,  O F  C O U R S E ,  T H E 
H O S T  I C D  C H I N A .

JANAINA 
GONÇALVES 

is the winner of Young Talents 

Categorys the biggest beauty 

award in Latin America. 
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INTERACTIVE, INNOVATIVE, INSPIR ING – ATTENDED BY 

AROUND 350 GUESTS, ICD GERMANY CELEBRATED ITS  

SECOND INTERCOIFFURE FESTIVAL AT THE ZECHE  

ZOLLVEREIN IN  ESSEN, GERMANY, A  FORMER COAL-MINING 

FACIL ITY. THE MOTTO OF THE EVENT WAS “TRADIT ION IN THE 

AGE OF BIG DATA”. IN FASCINATING SESSIONS AND TALKS, THE 

COMMUNITY JOINED THE EXPERTS TO D ISCUSS HOW THE 

HAIRDRESSING TRADE SHOULD POSIT ION ITSELF IN  THE 

D IG ITAL ERA. 

INITIATED BY THE FONDATION 
GUILLAUME AT THE HOUSE 
OF NATIONS, A  CONTEST 
WAS HELD AT THE HEAD-
QUARTERS OF INTERCOIF-
FURE MONDIAL IN  PARIS 
FOR THE ASPIR ING YOUNG 
GENERATION. THE TASK 
WAS TO CREATE A TOTAL 
LOOK AND THEN SHOWCASE 
IT  AT THE PRESENTATION 
AFTERWARDS. THE WIN-
NER WAS DYLAN CATTEAU. 
AND H IS  PR IZE? A  TWO-DAY 
SEMINAR AT ALEXANDRE DE 
PARIS .

ICD GERMANY FESTIVAL

SHOWTIME
I C D  B U L G A R I A  I N V I T E D  G U E S T S  T O  T H E  X X I I  I N T E R N A T I O N A L 
H A I R  A N D  B E A U T Y  F E S T I V A L  I N  S O F I A  –  A  S U P E R B  W E E K E N D 
W I T H  F A N T A S T I C  P E R F O R M A N C E S ,  A N  I M P O R T A N T  C O M P E T I T I O N 
I N  T H E  C A T E G O R I E S  C U T  A N D  S T Y L I N G ,  A N D  A  G A L A  E V E N I N G . 
C O S M I C  G L A M O U R  A N D  F U T U R E  A V A N T G A R D E  W E R E  S H O W C A S E D 
O N  T H E  S T A G E  W I T H  A R T I S T I C  U P - D O S  A N D  U N U S U A L  D R A P I N G . 
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https://www.intercoiffure-mondial.org/events/worldevents/trendblast-2020
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SAVE THE DATE
 May 10TH 2020 - Paris

A  V I S I O N  O F  G L O B A L  B E A U T Y .

M O R E  I N F O R M A T I O N

w w w . i n t e r c o i f f u r e - m o n d i a l . o r g / e v e n t s / w o r l d e v e n t s

INTERNATIONAL HAIR VIDEO COMPETITION
FINALISTS ON STAGE

https://www.intercoiffure-mondial.org/events/worldevents
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INTERVIEW

Happy new decade! As we enter our 12th decade since Eugene Schueller invented the 

first diverse range of safe hair colorants, creating the L’Oréal Professional Products 

Division, we look forward to working hand-in-hand with you, for the continued success 

of our hairdressing industry, your careers and your businesses. Today, as in 1909, 

education is key to that success. 

As you know, hairdressing is in full transformation. In the U.S. and the U.K. the number of 

you working independently, renting booths or chairs, or working mobile, has overtaken 

those of you employed within salons. Your profession is more dynamic and multi-func-

tional than ever.  Today, customers expect more than a cut and color, they want more. 

Whether going for something new or maintaining a look, they demand an experience.You 

need to be at once expert, on-trend – your customer’s therapist and your own influencer. 

That’s why at L’Oréal PPD, we’re building a new program for education: an entirely new 

approach that places your specific needs at the center to meet these new challenges 

and opportunities of a changing industry. 

Combining online and offline customer-centric journeys to upskill all hairdressers and 

ensure positive experiences, inside and outside the salon, this new decade – L’Oréal 

PPD Education is designed for you, to go beyond your customer’s hair, to create the 

wow experience they want to repeat over again.  

As we start 2020, I’m proud to unveil the major new milestone in our amplified educa-

tion strategy; the opening of our hairdressing school, Real Campus by L’Oréal. Taught 

by the top educators in our industry, this Paris school offers students the first ever 

Bachelor degree in “Hairdressing and Entrepreneurship.” Marking an industry first, with 

resonance for the global perception of hairdressing; what also differentiates our Real 

Campus degree program is that it puts customer experience at the center of the 

curriculum. 

Education
T H E  K E Y  T O  S U C C E S S . 

INTERVIEW
NATHALIE 

ROOS, 
L’ORÉAL 

PROFESSIONAL 
PRODUCTS 
PRESDENT
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INTERVIEW
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Our intention is to create a legacy of excel-

lence that will motivate more talented young 

people today to choose hairdressing, closing 

the gap in the profession, and to love it when 

they do. And for their customers to feel that 

care.   

Which is also why we’re also stepping up our 

Salon Emotion program, created to transform 

the consumer experience in hair salons. 

Through 2020, Salon Emotion will continue 

to share the attention to detail:  the do’s and 

don’ts that can make or break the customer 

 journey. From actively listening to your cus-

tomer before they put on the gown in a dedi-

cated consultation space, to developing 

sensorial rituals to always make them feel bet-

ter, Salon Emotion is the education program 

 as a business driver, a creation of experience 

and meeting customer’s needs that turns a 

hair appointment into a moment. 

Last, but not least in our amplified and mod-

ernized education program is ACCESS. The 

global community for salon professionals that 

gives you everything you need to know for all our 

brands on a single platform.  At the crossroads 

of e-learning and social networking spanning 

digital upskilling, trend discovery and 

technical mastery, ACCESS is open to 

all hairdressers, not just our partners. Its 

difference is that you can personalize your 

ACCESS, sign up to the brands you’re most 

interested in, follow the experts and artists 

who interest you most.  Rolling out to 40 coun-

tries this year, 52,000 of hairdressers already 

have ACCESS. While online training can 

never replace the connection of face to face 

trainings, ACCESS is already a destination 

of reference for the salon professional commu-

nity, everyone gets access to all information, 

at any time and any place. 

More than ever, L’Oréal Professional , is com-

mitted to serving the world of professional 

beauty with best-in-class education that 

matches the pace of progression in our profes-

sion. With the inspirational team at Intercoif-

fure, I’m looking forward to moving forward 

into a new decade where you love your pro-

fession, and your customers love getting their 

hair done, every time.  

Thank you for your partnership. 

NATHALIE ROOS, 
L’ORÉAL 
PROFESSIONAL PRODUCTS PRESIDENT
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ICD FRANCE / PACA-CORSE
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I N IM ITABLE

A R T  P E R F O R M A N C E .  H A I R S T Y L E S 
W I T H I N  A  F I N E  A R T  C O N T E X T 
D I S P L A Y  A  C O M B I N A T I O N  O F 
D I F F E R E N T  T E X T U R E S , 
S T Y L E S  A N D  C O L O U R S .

VIEW TRENDBOOK

BACK TO CONTENT
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WORLDWIDE CHARITY POWER
”EDUCATION FOR LIFE“ STANDS FOR FUTURE”

www.facebook.com/EFLCharity

“ G i v e  a  m a n  a  f i s h 
a n d  y o u  f e e d  h i m  f o r  a  d a y ; 
t e a c h  a  m a n  t o  f i s h 
a n d  y o u  f e e d  h i m 
f o r  a  l i f e t i m e . ”

] CASA DO MENOR 
RIO DE JANEIRO (BRAZIL)

FORTALEZA (BRAZIL)

TESOURINHA (BRAZIL)

SELO MIRA (BOSNIA)

TIMISOARA (ROMANIA)

CAPE TOWN (SOUTH AFRICA)

MONTEVIDEO (URUGUAY)

KYIV (UKRAINE) ODESSA

THE EDUCATION FOR LIFE- 
INDIA PROJECT

https://education-for-life.com/
https://www.facebook.com/EFLCharity
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WORLDWIDE CHARITY POWER
”EDUCATION FOR LIFE“ STANDS FOR FUTURE”

open

a new world, 

believe in the

own
abilities

MORE INFORMATION &  DONATIONS: www.education-for-life.com

          w
ww.facebook.com/EFLCharity

WHY WE HELP 
WHERE WE HELP

Intercoiffure 
unites the best 
hairdressers 
in the world 
and has the 
highest 
standards in 
terms of 
professional 
and human 
skills for its 
members.
This is the 
aspiration 
from which 
derived the 
idea that the 
association 
shall also 
commit itself 
socially in 
order to help 
the people 
who are not on 
the sunny side 
of life.

BACK TO CONTENT

https://www.facebook.com/EFLCharity
https://education-for-life.com/


A SINGLE SHAMPOO IS A 100% 
CARBON NEUTRAL PRODUCT, 

DESIGNED TO REDUCE ITS 
ENVIRONMENTAL IMPACT 

DURING THE ENTIRE LIFE CYCLE. 
IT IS OUR BEST UNION OF 

PERFORMANCE AND SUSTAINABILITY. 
FOR NOW.

WWW.DAVINES.COM
FACEBOOK.COM/DAVINESOFFICIAL

WE KEEP ON 

WALKING

https://www.davines.com


D I S C O V E R  D A V I N E S  S U S T A I N A B I L I T Y  O N  W W W . D A V I N E S . C O M

D A V I N E S  G R O U P :

A PATH OF SUSTAINABLE BEAUTY
T h e  s u s t a i n a b l e  h a i r  a n d  s k i n c a r e  c o m p a n y 
c o m m i t t e d  t o  m a k i n g  a  p o s i t i v e  i m p a c t  o n 
p e o p l e  a n d  t h e  e n v i r o n m e n t .

Ethical  and environmental  sustainabi l i ty have shaped Davines’ ident i ty as a beauty brand 

of top- qual i ty professional  products with I ta l ian roots and internat ional  breath.  After the 

B Corp certification  in 2016 Davines is now part of a global network of more 

than 2500 companies that have redefined the concept of success :  by sup-

port ing a better and more responsible way of doing business, and act ing as a regener-

at ing force for the communit ies in which i t  operates,  for  both society and the planet.

The wi l l ingness of the Group to renew the B Corp cert i f icat ion in 2020, reaching the 

higher score of  117.4 is consistent with the company’s effort  to pursue with method, 

object iveness and consistency a business model focused on a “prosperous longevi-

ty”.  This goal has been reinforced also in the recent change of its by-laws 

to become a Benefit Corporation, which conf i rms the desire of  the company to 

maximize i ts long-term posit ive impact also at  a legal  level .  

C O M M U N I T Y

Davines has at heart  i ts community of  c l ients,  suppl iers and consumers.

 For th is reason the company chooses i ts business partners with social  and 

environmental  cr i ter ia and promotes local  projects and global  in i t iat ives.

P E O P L E

Davines sustains i ts col laborators‘  wel l-being in the world by promoting 

diversi ty and inclusion, gender equal i ty,  h igh qual i ty of  l i fe and professional 

growth. 

P L A N E T

For improving i ts own environmental  impact,  Davines is present dur ing the 

whole product‘s l i fecycle preserving and opt imiz ing avai lable resources and 

minimizing waste product ion; offsett ing the100% of i ts products‘  packaging. 

The Davines Branches worldwide has achieved the carbon neutral i ty through 

the reduct ion and offsett ing of  their  co2 emissions. The headquarters - 

Davines Vi l lage - and i ts product ion plant in Parma ( I ta ly)  have brought their 

co2 emissions from electr ic and thermal power to zero using electr ic power 

f rom renewable sources, biomethane, photovolta ic panels and a geothermal 

plant.

https://www.davines.com


ICDMAGAZINE 73

FONDATION GUILLAUME SWEDEN
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Colour 
experiments. 
Disconnected 

structures. 
Individuality. 
Always be you 
and refuse to 
compromise.

NO   RULES
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https://www.sebastianprofessional.com/en-EN


FONDATION GUILLAUME FRANCE
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N E O - G O D D E S S E S 

W I T H  H A I R 

M A S T E R P I E C E S : 

E X T R A O R D I N A R Y 

U P - D O S ,  S H O R T 

C U T S  I N  S L E E K 

B L O N D E  A N D 

S I M P L Y 

B E A U T I F U L  H A I R 

T H A T  I S  A L W A Y S 

I N  F A S H I O N .

BACK TO CONTENT

VIEW TRENDBOOK

https://www.intercoiffure-mondial.org/fondation/collections/ground-zero-fondation-guillaume-france
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FONDATION GUILLAUME DENMARK

MOOD O
F 

THE M
OMENT

FROM WILD, CRAZY AND 

OVER-THE-TOP TO TAMED, 

LUSCIOUS, RET RO AND 

MODERN. 
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VIEW TRENDBOOK
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EXPERIENCE A SALON MANICURE WITH ZERO DRY TIME.

UP TO 3 WEEKS OF SHINE-INTENSE WEAR  •  180+ OPI SHADES

NO TIME TO

GELCOLOR & DONE

©
20

19
 O

PI
 P

RO
DU

CT
S 

IN
C.

, C
AL

AB
AS

AS
, C

A 
91

30
2 

 · 
 O

PI
.C

OM
 

CONSUMER AD—FULL PAGE
7.875"W × 10.75"H

https://www.opi.com/
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FONDATION GUILLAUME SWEDEN

PHOTO 

CON
TEST

L I K E  A  M O V I E  S T A R .  P I X I E 

C U T  M E E T S  N E O  R O C O C O  H A I R 

F A S H I O N S .  M A R I E  A N T O I N E T T E 

I N S P I R A T I O N  W I T H  B I G  H A I R . 

A N  I N N O V A T I V E  P O N Y T A I L 

E X P R E S S E S  C R E A T I V I T Y .  
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wedo_act

https://www.wedoact.com/
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FONDATION GUILLAUME DENMARK

F O N D A T I O N  G U I L L A U M E  D E N M A R K
(from top left to bottom)
Sofia Boumher (Plan B by Korsvik) • Cille Rhdebjerk (Frisør Pii Intercoiffure) • Sofie Gerberg  (Saco Copenhagen) • Mette Nhviid (Oaks 
Hairsalon) • Astrid  (Hårgalleri66 Intercoiffure) • Ditte Dahm (Aplus Intercoiffure) • Mie Middelboe (Frisør Pii Intercoiffure) • Mathilde 
Tranberg (Frisør Pii Intercoiffure) • Lulu Schaadt (Zentz Organic Hairdressing) • Sif Barkou (Oaks Intercoiffure)

S I L H O U E T T E S 
D E F I N E D  B Y  C O L O U R . 
U N E X P E C T E D  S H A D E S . 
T H E  P O E T R Y  O F  B E A U T Y .

BACK TO CONTENT
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FONDATION GUILLAUME BRAZIL
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Sexy strength, modern it-girls. Japan, a treasure trove of beauty 
inspiration with eye-catching haircuts and colours. 
Micro fringes, sharp contrasts and avant-gardist textures. 

TOK  OY
b y J U N I O R S

VIEW TRENDBOOK

BACK TO CONTENT

https://www.intercoiffure-mondial.org/fondation/collections/tokyo-by-juniors-fondation-guillaume-brazil


www.hairdreams.com

BEFORE BEFORE BEFORE

https://www.hairdreams.com


WHY HAIRDREAMS?

With Hairdreams all hair wishes of your customers can be fulfilled:

• Perfect Long Hair at the push of a button with the Laserbeamer Nano
•  Little Effort – Great Effects with the Tape-In-Extensions Quikkies 

& Secrets
• The solution for fine and thinning hair: MicroLines

OUR HAIR QUALITY
is legendary! Hairdreams hand-selected 7 STAR HAIR is recognized 
worldwide as the UNSURPASSED STANDARD of HIGHEST HAIR QUALITY.

OUR EXPERIENCE
comprises 30 YEARS of DEVELOPMENT, PRODUCTION and CONTINUOUS 
IMPROVEMENT of human hair products.

OUR 360° SERVICE 
incorporates all aspects of hair creation: MORE LENGTH, MORE VOLUME 
and even MORE HAIR GROWTH!

OUR WARRANTY 
includes FREE REPLACEMENT of Hairdreams equipment within 24 hours.

OUR INVENTORY 
includes hundreds of THOUSANDS OF PRODUCTS in more than 200 
shades – all available within 24 hours.

Please find more information on
www.hairdreams.com
www.vimeo.com/hairdreams

or contact with
 is-nc@hairdreams.com

 +43 664 8247175

https://www.hairdreams.com
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DENMARK

”TRASH QUEENS”
I T 'S W ILD, IT 'S CRAZY, IT 'S TOO 

MUCH, BUT IT 'S JUST WHAT'S COOL.

I T  S H O W S  W I L D N E S S  B U T  W I T H 
B E A U T I F U L  H A I R ,  G R E A T 

C O L O R S ,  A N D  L O T S  O F  E D G E .

BACK TO CONTENT
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ICD NORDIC
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E X T R A O R D I N A R Y . 
U R B A N  H A I R 
D E S I G N S . 
A N  A R T I S T I C 
P H E N O M E N O N 
P R O V I D E S 
F R E S H 
I N S P I R A T I O N 
F O R  S T Y L E S 
A N D  C O L O U R S !

F R E Q U E N C Y
VIEW TRENDBOOK

BACK TO CONTENT

https://www.intercoiffure-mondial.org/fashion/collections/sections-and-regions-collections/freqency-icd-nordic


ICDMAGAZINE 88

theme

L ' O R É A L

NEW MAJIREL. PLAY WITH IT

SAME ICONIC FORMULA
Creamy non-dripping texture
Highly concentrated in caring agents and Ionène G
Hair is 45% more conditioned after color*
Perfect coverage
Mistake-proof usage

Large color palette with 10 new cool shades 
Up to 6 weeks of neutralization*
Boosted in cool reflects

NEW COOL INFORCED SHADES

Color coded pack by color family Shade number on the facing
New 100% recycled plastic cap, Saving 7 tons of plastic each year**

NEW DESIGN

*Instrumental testing.     **Saving 7T of virgin plastic, based on full 2018 quantities.

WE HAVE CHANGED EVERYTHING 
BUT THE ICONIC FORMULA

HAIRCOLOR

NEW

JOIN THE L'ORÉAL PROFESSIONNEL HAIR ARTISTS COMMUNITY
w w w.lorealprofessionnel.com/newmajirel

https://www.lorealprofessionnel.com/int/


JAPAN
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FEELINGFEELING BLUE
I N S P I R E D  B Y  D E E P  S E A S 
A N D  S T A R R Y  S K I E S ,  B L U E  H A I R 
E X P R E S S E S  Y O U R  R E B E L L I O U S 
S I D E  B Y  M A K I N G  B O L D 
F A S H I O N  S T A T E M E N T S !

BACK TO CONTENT
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DENMARK

BACK TO CONTENT
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W H A T  G O E S  A R O U N D 

C O M E S  A R O U N D ! 

S H O R T  C U T S ,  B L O C K 

C O L O U R S  A N D  C U R L Y 

T E X T U R E S  A R E 

E X P E R I E N C I N G  A 

R E N A I S S A N C E 

D E C A D E S  A F T E R  T H E 

F I R S T  T I M E  T H E Y 

W E R E  M O D E R N 

A N D  C O O L .
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SWEDEN
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Masterpieces of 
art: style 

composition, 
complementary colours 
and a graduated cut are 

harmoniously combined 
to result in an 

impressive work 
of art.

BACK TO CONTENT
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ICDMAGAZINE 94

 ICD Mondial 
enlarged its offer 

to our members with 
services also for

 Barber members, 
ColourStar members 

and Young Entrepreneurs.

New  categories in 2020:
Movement Star | Wigs in Fashion | Eyebrow & Lashes services

Discover the various categories 
of seminars that you can follow 

with Intercoiffure Mondial.

Education
Concept

https://www.intercoiffure-mondial.org/education


www.facebook.com/intercoi f fure.mondial

Intercoiffure World Academy | 249, rue Saint-Martin | 75003 Paris
Phone: +33 1 56 43 22 22 | Fax: +33 1 56 43 22 29 | worldacademy@intercoiffure.org | www.intercoiffure-mondial.org

Preamble
The Board of ICD Mondial realized at an early stage that there
was going to be a global deficit of qualified professionals due
to years of low birth rates and increasing immigration. This
also concerns the world’s leading Intercoiffure salons whose
employees must satisfy the highest quality standards.

Since 2008, ICD had been actively searching for a house that
was adapted to its multiple needs, including a training center.
This property was found in 2013, the existing house located
rue Jean Goujon was sold and the new “House of Nations” 
located at 249, rue Saint-Martin was acquired by ICD as
ownership from its own resources. Since that time, the house
has constantly been extended and renovated, particularly to
fully comply with the demanding fire protection regulations
and the legislation on disabled people. Of course there was
also a demand for modernization. The works will be completed
in 2015. The house and the entirely equipped hairdressing 
studio can now be fully used for training purposes.

The new “House of Nations” located at 249, rue Saint-Martin in Paris

Education concept
As from 2016, a training program involving the partners shall be offered at least once a month. 
Within this context, it should be noted that as many members as possible from the 56 countries will
send their employees to these training courses at the least possible cost. The different native languages
of the countries must be given special consideration in the elaboration of the concept. 

Service and content
For each course, the appropriate trainer from the different regions will be 
consulted. The contents shall be very focused on the offer. This means that
each training course has a particular orientation as priority. The themes 
provided shall always distinguish “basic” from “advanced”. The courses
shall include a theoretical, demonstrative and “hands-on” part. 

The following contents (topic of discussion and open to further suggestions)
shall be scheduled:

• Colouring 
• Special colours and particular techniques
• Cuts, variations for women
• Cuts, variations for men
• Long hair techniques including up-dos 
• Special techniques with flat and curling irons 

or other tools
• Latest trend news 

ICDMAGAZINE 95

WORLD ACADEMY

www.facebook.com/intercoi f fureworldacademy

GET IN TOUCH
Use a QR-Reader on 
your mobile to get 
the latest news from 
Intercoiffure Mondial!

Program 
of the future

BACK TO CONTENT

http://www.facebook.com/intercoiffure.mondial
https://www.intercoiffure-mondial.org/education
http://www.facebook.com/intercoiffureworldacademy
https://www.intercoiffure-mondial.org/education
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#UNDEF INABLE @billyhuxley

https://www.sebastianprofessional.com/en-EN/about-sebman
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The most recent men‘s shoot in Par is and Hamburg presents a fashion statem-
ent – combining indestruct ible warr iors and futur ist ic artwork.  Imperfect ion is taboo. These sty les combine perfect ion 

with a v is ionary sense of fashion, display-
ing fashion cyborgs with high-tech cuts: 

Hybr id Warr iors with high volume fades, 
Transformer 2.0 with long crops or Trend 

Terminator with an urban fade buzz cut. 
Kpo interprets ident i ty as a f lu id process 

– when we change our act ions, we also change our being. Cyborg Men by kpo as an instrument of  pure aesthet ic and indiv idual ism.

BACK TO CONTENT
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TUN DE OLIVEIRA /  LUXEMBOURG

G R O U N D -

B R E A K I N G 

C L A S S I C S 

E X P R E S S I N G 

A L L  S H A D E S 

O F  M A S C U L I N I T Y .
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JOIN THE TEAM »
www.grahamhill-cosmetics.com

https://www.grahamhill-cosmetics.com/professionals/team-member-werden
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ICD BRAZIL •  PHOTO: DOUGLAS MOREIRA

ZENS ORGANIC /  SWEDEN
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M E N ’ S  H A I R S T Y L E S  H A V E  N E V E R  B E E N  T H I S 
S T Y L I S H !  F R O M  T H E  C O M B O V E R  A N D  T H E 
Q U I F F  T O  T E X T U R E D  C R O P S ,  S L I C K E D -
B A C K  L O O K S ,  A  F A U X  H A W K ,  S P I K Y  H A I R , 
C R O P P E D  S T Y L E S  A N D  L O N G  F R I N G E S . 
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JOIN THE TEAM »
www.grahamhill-cosmetics.com

https://www.grahamhill-cosmetics.com/professionals/team-member-werden
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https://www.shiseido-professional.com/en?utm_source=ad&utm_medium=print&utm_campaign=ICD_AD
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EDITORIAL

LIGHTER, 
  FASTER, 
MORE PRECISE

https://www.ghdhair.com
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EDITORIAL

https://www.ghdhair.com

